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SyQic plc ("SyQic", or the "Company") 

 
 

Trading Update 
 
SyQic, the mobile TV service provider of live TV and on-demand video content across mobile and 
internet-enabled consumer devices for developing markets and migrant communities, announces 
that it expects to release its final audited results for the year ended 31 December 2016 before the 
end of June 2017. We are working with the auditors on necessary actions to achieve unqualified 
2016 accounts.  
  
Based on the Company's management accounts, turnover for the year to 31 December 2016 was 
approximately £12.7 million (year ended 31 December 2015: £11.7 million), an increase of 9%. 
The increase in turnover reflects a strengthening of the Indonesian Rupiah against the Ringgit 
coupled with a weakening of the Pound Sterling against the Ringgit by approximately 6% and 
underlying organic growth of approximately 3%.  Profit before Taxation was approximately £4.0 
million for FY2016 as compared to £2.5 million in FY2015.  It should be noted that the Profit before 
Taxation has not taken into account any adjustments that the auditors may propose for FY2016. 
  
The results from the management accounts for the year ended 31 December 2016 are before any 
provision against the amounts owed by the Company's principal trading partners.  At 31 December 
2016, the Company had outstanding trade receivables of £14.0 million as compared to year ended 
31 December 2015 of £11.5 million.  The cash balance as at 31 December 2016 improved to 
approximately £258k as compared to £11k as at 31 December 2015. 
 
The company has re-doubled efforts on cash collection and is in direct contact with both the Telcos 
and payment aggregators to bring the aged debtor levels down to a more manageable proportion; 
furthermore, it is management’s view that we will see a material improvement with receivables 
within the first half of 2017. 
 
All financial information referred to herein is extracted from management accounts and is 
unaudited as well as subject to any final adjustments. 
  
SyQic's Yoomob service is registering good growth and has expanded further to Brunei and India 
adding to the list markets already being served that include the Philippines, Malaysia, Indonesia, 
Singapore and  the United Kingdom.  SyQic's use of social media to promote and proliferate the 
Yoomob service to acquire customers commencing 3 months ago, as well as using Fortumo (the 
mobile payment aggregator) as a payment channel to reduce reliance on telcos, and reduce the 
link between growing revenues and increasing debtors; this is beginning to have an impact.. The 
Company has also begun to use social media as a promotional channel and method for acquiring 
customers in Indonesia. The more accurate targeting of potential users using social media is 
resulting in a lower “bounce rate” of 16.7% versus a “bounce rate” of 48% using the previous telco 
“sms blast” method of promoting to and acquiring users. SyQic will be looking to grow this 
acquisition channel as its primary revenue growth driver. Yoomob services utilizing the new 
customer acquisition and monetization method are seeing an average of 31% growth month on 
month. Another initiative to reduce the aged debtors is through payments by Fortumo to the 
Company which are averaging 6 months from subscription.  It is the Company’s plan to have all 
services relying primarily on telcos directly for customer acquisition and payments be switched to 
the new service model over the course of the next 6-9 months.  
  
SyQic has also been continuing aggregating additional ‘live” channels and VOD content to 
strengthen its offering to its consumer base, with a focus on “live” channels, sports and music 
genres. To build audience engagement Yoomob. will soon host and stream user generated content 
that will be categorized according to themes.  
 
User engagement on the Yoomob service continues to remain high. Users are spending 
approximately 62 minutes per session on Yoomob versus an industry average of 4 minutes per 
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session for mobile video consumption. Users are averaging 14 page views per session versus the 
industry average of 4 page views per session. Churn for paid users remains at an average of 6% 
monthly. 
 
All markets will shortly be served by a new fully OTT technology platform that incorporates media 
sharing, bandwidth savings streaming capabilities and new payment channels. This platform has 
been in development for the last six months and is currently in beta testing. The new platform will 
elevate SyQic’s service as the most comprehensive mobile video streaming platform and in the 
process address the widest range of handheld mobile devices currently in the market. The financial 
growth effects of the new service territories and technology platform will contribute towards the 
Company’s sales and net profits in the second half of 2017. 
 
The Company is well placed to register consistent growth and in parallel proportionally reduce the 
concentration in South East Asia for the first half of 2017 and is in advanced stages of launching 
the service in Africa and in discussion with a major partner to launch into specific European 
countries.  
 
SyQic plc shares can now be traded on the JP Jenkins platform on a matched bargain basis. JP 
Jenkins is the largest European platform exchange for unlisted securities and traces its roots back 
to the USM segment of the London Stock Exchange.  Shareholders of companies which are listed 
on JP Jenkins can use their existing stockbroker to place a limit order with JP Jenkins 
 
Finally, we would like to encourage all shareholders to register at our website. An area under the 
“Shareholder” tab within our website has optional fields for shareholders to fill their details. This 
information will enable the Company to correspond and update shareholders of developments 
regarding the Company moving forward.     Please note that all information shall be kept 
confidential and shall be governed by Data Protection (Jersey) Law 2005. 
 
When we have material updates on the company’s progress we will be issuing further bulletins but 
additionally for further updates and information, please go to our website at www.syqic.com. 
 
 
Enquiries: 
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http://www.syqic.com/

